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Stress in professional activity. The relationship between recreation and the degree of deformation
of the personality of businessmen (on the example of small and medium-sized businesses in Pavlodar)

Annotation

Main problem: The article deals with the problem of preventing professional deformation of the
personality of businessmen. Professional activity occupies a significant place in the life of every person. The
choice of profession and the activity itself affects the further development of a person's personality, influences a
person's behavior and lifestyle. At the same time, the influence of the profession can be both positive and
negative. Sometimes this influence can be destructive in relation to a person performing a professional activity.
In the current conditions of the global economic crisis caused by the pandemic, representatives of business
structures need not only high professional training, but also stable moral and psychological qualities. An
irregular working day, a large and constantly changing flow of information, constant contact with a large number
of people, the need for full dedication of mental and physical strength reduce the functional reserves of the body
up to their complete exhaustion. Chronic stress has a negative impact not only on mental cognitive processes, but
also on the emotional and volitional sphere, mental states and personality traits, leading a person to emotional
and professional burnout, depression, psychosomatic diseases. Therefore, the topic of deformation of the
personality of businessmen is quite relevant today.

Purpose: To analyze the state of stress in professional activity, to reveal the relationship between
recreation and the degree of deformation of the personality of businessmen (on the example of small and
medium-sized businesses in Pavlodar).

Methods: The empirical base of the study was made up of 40 representatives of medium-sized
businesses of the city of Pavlodar, equalized by gender. Respondents participated in the study on a voluntary
basis. To study the peculiarities of recreation of representatives of small and medium-sized businesses, we
conducted a questionnaire and a standardized interview with all respondents. The questionnaire and interview
questions are compiled by the author and are aimed at studying the peculiarities of recreation by business
representatives and their attitude to recreation. During the interview, the results of monitoring the behavior of
businessmen were also recorded.

Results and their significance: The article shows the results of a study of the relationship between
recreation (means of psychological relief) and the degree of deformation of the personality of businessmen (on
the example of small and medium-sized businesses in Pavlodar).

Keywords: businessman, industrial stress, personality deformation.

Introduction

The image of an entrepreneur is popular among young people, because we live in an era of limitless
opportunities. Right now, all the most daring and extraordinary ideas can become part of the triumphant story of
a successful person. However, in addition to fulfilling a dream, an interesting job, a high level of prosperity, you
will also have to face such a concept as stress in business.

Many people compare entrepreneurial activity with the dynamic turns of modern "roller coasters”,
where there are steep ups and sharp falls. For this reason, every aspiring entrepreneur should have an idea of how
to cope with stress caused by unforeseen difficulties in work and unexpected changes in a crisis. This
undoubtedly has an impact on the personality of businessmen and can be a factor contributing to the
development of professional stress, which in turn leads to personal crises, exhaustion and burnout [1].

In the current conditions of the global economic crisis caused by the pandemic, representatives of
business structures need not only high professional training, but also stable moral and psychological qualities.
An irregular working day, a large and constantly changing flow of information, constant contact with a large
number of people, the need for full dedication of mental and physical strength reduces the functional reserves of
the body up to their complete exhaustion. Chronic stress has a negative impact not only on mental cognitive
processes, but also on the emotional and volitional sphere, mental states and personality traits, leading a person
to emotional and professional burnout, depression, psychosomatic diseases [2]. Therefore, the topic of
deformation of the personality of businessmen is quite relevant today.



Becmnux Unnosayuonnozo Eepasuiickozo yuusepcumema. 2022. Ne 2 I1SSN 2709-3077 27

Materials and methods

The empirical base of the study was made up of 40 representatives of medium-sized businesses of the
city of Pavlodar, equalized by gender.Respondents participated in the study on a voluntary basis. The sample of
this study is random. The sample includes businessmen-owners:

— aspiring business owners (work experience in their own business from 3 to 5 years, age 25-40 years)

— businessmen-owners of the first generation (work experience in their own business 10-15 years, age
over 40 years).

To study the peculiarities of recreation of representatives of small and medium-sized businesses, we
conducted a questionnaire and a standardized interview with all respondents.

The questionnaire and interview questions are compiled by the author and are aimed at studying the
peculiarities of recreation by business representatives and their attitude to recreation. During the interview, the
results of monitoring the behavior of businessmen were also recorded.

Results

The analysis of the survey and interviews revealed the following results.

So, 16 businessmen (40 % of respondents) said that they do not take a vacation at all. At the same time,
87 % (14 people) of them belong to the category of novice businessmen.

25 % (10 respondents) replied that they had not been on vacation for so long that they could not
remember the last time it was.

Another 25 % rest no more than 1-2 times a year. And only 4 business representatives rest every quarter
within 3-10 days. At the same time, they are all female representatives, with more than 15 years of experience in
business.

At the same time, entrepreneurs regularly sacrifice their free time for the sake of their business:

— more than 50 % (21 respondents) are periodically forced to work on weekends and holidays;

— 27.5 % admit that they constantly have to sacrifice their free time for business, almost daily staying at
work for an hour or more;

— 20 % of respondents work every day.

Interestingly, despite the results obtained, most entrepreneurs believe that an entrepreneur should have
free time that he can spend on vacation (65 % of respondents).

The remaining 35 % said that they consider it necessary to work even on holidays.

But, as the results of the survey show, even in such a rare vacation for them, entrepreneurs continue to
work. 60 % of businessmen admitted that they control the workflow of their companies, answer letters and calls
even during rest.

Of these, 50 % replied that they constantly stay in touch, 25 % respond only to the most important and
urgent messages. Only about 10 % of entrepreneurs prefer to rest on vacation and do not monitor their team, and
only 5 % turn off their mobile phone so that they are not disturbed.

Among the reasons for this attitude to work and neglecting rest, the following were identified:

— irregular schedule (35 %);

— urgent tasks and frequent force majeure situations (35 %);

— distrust of the professionalism of their team (25 %);

— constant feeling of anxiety for the possibility of an emergency (25 %);

— heavy burden on business (12.5 %);

— specifics of work (17.5 %);

— frequent business trips (10 %).

All these factors lead to the fact that more than 40 % of respondents regularly exceed the working day
standards and are forced to work more than eight hours a day. Of these, 5 % spend even 14 hours or more at
work a day.

An important issue in the study of the features of recreation for representatives of small and medium-
sized businesses was the identification of a way to relax. The results are presented below:

— outdoorrecreation (55 % of respondents);

— good company of friends (50 % of respondents);

—rest in silence (interesting book, watching movies) (25 %);

— lack of cellular communication and Internet (12 % of respondents);

— external and internal tourism (15 %);

— sports (hunting, fishing, extreme sports) (15 %);

— SPA treatments,bathhouse, sauna(35 %).

Discussion

The results obtained allow us to formulate the following conclusions:

— the amount of time allocated for rest directly depends on the length of service in business. The more
experience, the more time businessmen can allocate to rest;

— businessmen under the age of 40 spend more time at work every day, constantly staying for 3-5 hours,
unlike older businessmen;

— novice business owners prefer the following types of recreation: external and internal tourism, sports
(hunting, fishing, extreme sports), rest in a good company of friends;
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— businessmen who have worked in their own business for 10-15 years prefer slightly different types of
recreation: outdoor recreation, relaxing in silence, reading books, watching movies, SPA treatments, visiting
baths and saunas, as well as the absence of cellular communication and Internet;

— a general type of recreation that attracts both categories of businessmen — external and internal
tourism.

The first technique that we used to diagnose the level of regulation in stressful situations and the degree
of professional deformation of Pavlodar businessmen was the test of D. A. Leontiev's life orientations. This
technique allows us to trace three life orientations of a person and two aspects of locus control, as well as the
overall level of meaningfulness of the respondent's life [3].

According to this method, we have obtained high results in almost all indicators. We attribute this result
to the fact that businessmen have a high pace of life, new goals are constantly being set, high tasks that need to
be achieved.

The overall indicator of the meaningfulness of life showed high scores for 57.5 % of Pavlodar
businessmen and average scores for 42.5% of respondents. At the same time, it is important that novice
businessmen-owners, work experience in their own business from 3 to 5 years, aged 25 to 40 years showed
average scores in 7.5 % of cases. And businessmen-owners of the first-generation experience of working in their
own business for 10-15 years, over the age of 40, 100 % showed high results of meaningfulness of life.

Let's consider in detail all the scales of the test.

Goals in life are present in 100 % of the surveyed businessmen. The professional activity of
businessmen essentially presupposes the existence of professional goals, the direction of business, the
predictability of a time perspective. For most businessmen, according to their answers to the questionnaire, 80%
of life consists of work, so business goals become life goals, and work replaces all other areas of life.

The results on the satisfaction with your life scale, the perception of your life as interesting, emotionally
saturated and filled with meaning are slightly lower, satisfaction is 97.5 %. The content of this scale shows the
respondents" attitude to the opinion that “the only meaning of life is to live."

The "Performance™ scale shows satisfaction with the lived part of life [4]. According to this scale, high
and average scores were shown by the responses of % of respondents, while 65 % of businessmen have high
satisfaction.

The "Locus of control — I" scale characterizes the idea of businessmen about themselves as a strong
personality, which corresponds to the essence of the professional activity of businessmen who build their
business in accordance with their goals and ideas[5]. 77.5 % of respondents believe that they are the masters of
their lives, while 100% of respondents have a sufficient level of locus of control.

According to the test results, 95 % of respondents manage to control their lives. And only 5 % of
respondents are not sure that a person himself consciously controls his life.

The results of this test showed that all respondents at a fairly high level comprehend their life in all its
aspects, including locus control. This, in principle, is commensurate with the professiogram of the owners of
their own business. It is important that the level of meaningfulness of life is higher among older businessmen
whose experience in business exceeds 10 years.

The next technique that we used in our study is the technique of V.V. Boyko. The questionnaire of the
level of emotional burnout characterizes the presence in respondents of the psychological phenomenon
"emotional burnout syndrome", which occurs in people under the influence of adverse stress factors during the
performance of professional activities[6].

Respondents were offered 84 judgments, after reading which they need to answer "yes" or ""no".

The respondents passed this methodology in the form of online testing on the website
https://psytests.org, at the same time, respondents immediately received the results of their test in the form of a
diagram and a meaningful interpretation of the results.

As a result of the conducted research using this technique, we saw that the syndrome of emotional
burnout developed in 6 respondents. These are representatives of the older generation. However, when talking to
these people after diagnosis, we found out that they do not feel such symptoms in full, and agree with the test
results only partially. Perhaps this is due to the fact that in most cases these people simply do not reflect on their
condition due to constant total employment.

A meaningful interpretation of the test results showed the presence of 5 symptoms formed in the phase
of resistance and exhaustion. Let's look at them in more detail.

The symptom of "inadequate selective emotional reaction" manifested itself in 5 respondents, or
12.5 %. It is expressed in the fact that the person-professional ceases to distinguish between economical display
of emotions and inadequate selective emotional reaction. That is, the person begins to inadequately "save" on
emotions, limiting the emotional return at the expense of selective response in the course of his professional
contacts. He acts according to the principle "I want to or | don't want to": if | find it necessary, | will pay
attention to this partner, if I am in the mood, I will respond to his states and needs.

In this situation, most often the person feels that he or she is doing the right thing, so this style of
behavior is very common. From the outside, it seems to be a manifestation of emotional callousness, insensitivity
and indifference. Sometimes, in especially neglected cases, the style of behavior is transferred to personal
contacts, which certainly negatively affects relationships within the family and with friends.



Becmnux Unnosayuonnozo Eepasuiickozo yuusepcumema. 2022. Ne 2 I1SSN 2709-3077 29

The symptom of "reduction (simplification) of professional duties" appears in one respondent. In
professional activities that involve a lot of communication with people, the reduction manifests itself in attempts
to simplify or reduce duties that require emotional expenditures (paying little attention, trying to avoid emotional
contact) [7].

The reduction of professional responsibilities in life manifests itself as a lack of culture in business
contacts.

The exhaustion phase is characterized by a more or less pronounced decrease in the general energy tone
and weakening of the nervous system. Emotional protection in the form of "burnout" becomes an integral
attribute of a person.

The symptom of "emotional deficit" was not revealed among our respondents, but other symptoms
appeared.

The symptom of "emotional detachment" was also revealed in 12.5 % of the interviewed businessmen.

The personality almost completely excludes emotions from the sphere of professional activity. She does
not care about almost anything, almost nothing evokes an emotional response — neither positive circumstances,
nor negative ones. And this is an emotional protection acquired over the years of serving people. Man has
gradually learned to work like a robot, like a soulless automaton in other spheres he lives with full-blooded
emotions. Reacting without feelings and emotions is the brightest symptom of "burnout”. It indicates
professional deformation of the personality and is detrimental to the subject of communication. The partner
usually experiences the indifference shown to him/her, and can be deeply traumatized. Especially dangerous is
the demonstrative form of emotional detachment, when a professional shows with all his/her appearance: "I don't
care about you."

The symptom of "personal detachment, or depersonalization” was revealed in 7.5% of respondents. It is
shown in full or partial loss of interest in subjects of professional action. A person at work is perceived as an
inanimate object, as an object for manipulation - something has to be done with him/her. In such cases the
professional is sure that work with people is not interesting, does not give satisfaction, does not represent social
value.

The symptom of "psychosomatic and psycho-vegetative disorders” was revealed in 5 people (12,5 %).

It is manifested as deterioration of physical and mental well-being: bad mood, bad associations,
insomnia, fear, unpleasant feelings in the heart, vascular reactions, exacerbations of chronic diseases. In this
way, the body saves itself from the destructive power of emotional energy.

The degree of personality deformation can be traced by the results of respondents’ diagnostics by the
PSA technique, adapted by N.F. Kalin. The technique is designed to diagnose the indices and level of personality
self-actualization[8].

The first scale is time orientation. The main motto of those with a high level of this indicator is "here
and now. These people are able to enjoy life in the present without running away to the past, and without
dreaming about the future. There were 25 % of such people in our diagnostics, that is 10 respondents.

For 20 % of respondents time orientation is at low level, which means either overestimated aspiration
for future achievements, or immersion into experiences of the past. Most often these are people who are
suspicious and unsure of themselves.

For 55 % this indicator is at an average level, which indicates a normal state, not deprived of any
experiences, but within the limits of the norm.

The second scale — values — is of the greatest interest to us, as this particular indicator clearly
demonstrates the level of deformation of values in the personality of the respondents.

According to the results, we observe a high level of values in 20 % of the respondents. These people
share personal values: beauty, kindness, justice, order, self-sufficiency, humor, and play. A person's preference
for these values indicates his or her desire for harmony in life and communication with others, rather than a
desire to manipulate people in his or her own interests. This indicator is normal for 57.5 % of respondents.
However, there is a category of businessmen (22.5 %) for whom these values are unimportant, for whom the
people around are a means to an end.

The third scale — a view of human nature — is an indicator of the level of belief in people and their
capabilities.

12,5 % of respondents are characterized by well-developed sincere and harmonious interpersonal
relations, sympathy and trust in people, honesty, open-mindedness, goodwill.

For 72.5 % of respondents this indicator is within the normal range. However, 15 % of respondents
have a low level of belief in people and their capabilities.

The next scale is the need for knowledge. A high level of cognition is characteristic of 17.5 %, which is
reflected in readiness to receive new impressions, thirst for new things, interest in objects not related to
satisfaction of any needs. Such people are not inclined to judge, compare or evaluate others. Rather, they
appreciate what they see. To a greater or lesser extent this can also be said about 55 % of respondents who have
this indicator developed at an average level.

Nevertheless, 27.5 % have a low level of this indicator.

Creative attitude to life or creativity at high and medium level is developed by 82.5 % of Pavlodar
businessmen. Only 17.5 % have uncreative attitude to life.



30 Unnosayusnvix Evpazus ynusepcumeminin Xabapwwicot. 2022. Ne 2 I1SSN 2709-3077

One of the main criteria of personal mental health, according to the majority of humanistic
psychologists, is autonomy. It is expressed in vitality, self-support, maturity, independence of judgment, and
freedom.

This quality is at a high and medium level developed in 87.5 % of businessmen of Pavlodar, which is a
high indicator. Only 12.5 % of autonomy is developed at a low level.

If a person has a developed sense of self-confidence and trust in the world around him or her, then most
likely this person can develop such a quality as spontaneity. Spontaneity is characteristic only of people with a
high level of self-actualization. People with a high level of spontaneity value ease of life, play, freedom in
communication, ease without effort. This quality is developed at high level in 17.5% of our businessmen, at
average — in 65 %, at low — in 17.5 %. In other words, only 7 businessmen do not have the necessary level of
spontaneity.

The eighth scale of the PSA questionnaire is self-understanding. Self-understanding is closely related to
the scales of autosympathy and spontaneity. 37.5 % of surveyed businessmen are characterized by a high level of
self-understanding, which means understanding of their desires and needs. Such people are not inclined to
change their tastes and habits depending on external social standards. In life it is manifested in wearing favorite
comfortable clothes, taste preferences not subject to fashion or standards in accordance with social status.

10.5 % of respondents, on the contrary, are insecure, oriented in tastes from the outside, in accordance
with fashion or tastes of people who are an example for them. As an example, smoking cigars when the smoker
himself does not like it, but it corresponds to the standard and the social status

The basis of mental health and personal wholeness is autosympathy, or sympathy for oneself.
Autosympathy should be distinguished from complacency or uncritical self-perception. Rather, it is a source of
adequate self-esteem and a positive "self-concept. This position at a high and medium level according to the
results of the questionnaire was found in 95 % of the respondents.

Two respondents, which amounts to 5 %, revealed neuroticism, anxiety, insecurity.

Contactivity is not just the level of a person's communicative abilities, but also a general predisposition
to pleasant, mutually beneficial contacts with other people, business partners, subordinates. For 15 % of
respondents this ability to establish strong and benevolent relationships is diagnosed at a low level. The
remaining 85% of respondents are contactable at a high or average level.

The scale of flexibility in communication is related to the previous scale. 35 % of questioned Pavlodar
businessmen are oriented on personal communication; they are not inclined to resort to falsification and
manipulation of people, can communicate without social stereotypes, and can adequately express themselves in
communication. 37.5 % of the respondents have the quality of "flexibility in communication" at an average level.

27.5 % of respondents are rigid people, not confident in their attractiveness, in the fact that they are
interesting to the interlocutor, and that communication with them can bring pleasure. Or, on the contrary,
arrogant people, able to communicate only in "their social circle".

In this paper, we still focus on the Total Self-Actualization Score, as this is the indicator that determines
the respondent's place in the "healthy self-actualizing person-neurotic” scale.

According to this scale, 77.5 % of the respondents can be classified as healthy people to a high or
average degree 22.5 % of businessmen tested are neurotic.

Conclusion

According to the results of PSA diagnostics, we see that self-actualization as a sign of personal mental
health is inherent in 77.5 % of respondents. Personality deformation touched 22.5 % of Pavlodar businessmen.

Thus, experimental research of degree of personality deformation of businessmen of Pavlodar city in
industrial stress was carried out, and the analysis of connection with quality and quantity of rest of these
businessmen was carried out.

We made a table in which we entered the results of each businessman on all diagnostics and conducted
a horizontal comparison for each respondent.

Based on our research, we see that almost a quarter of SMEs (22.5 %) have a low level of values.
Human values are of little importance, and the people around them are a means to an end. This is a consequence
of deformation of a businessman's personality. These same people, according to the results of the PSA test, are
also neurotic on the Total Self-Actualization Scale.

Having tracked the stress level of these people, we noticed that 100 % of them had symptoms of
emotional burnout that had formed or were forming.

The next step was the comparison with the results of the questionnaire about the quantity and quality of
rest.

In 100 % of cases of personality deformation businessmen didn't take a vacation for the last several
years. In 80 % of the cases, they take a day off not every week. On the contrary, businessmen who allow
themselves a vacation once a week and take a vacation every year are characterized by a high level of self-
actualization and a high level of values

Thus, the results of the study allowed us to formulate a conclusion: the degree of deformation of the
personality of businessmen in industrial stress directly depends on the quantity and quality of recreation as a
means of psychological relief in the life of businessmen.
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Oo.n.1r onommﬂal*, JLA. CeMeHOBal, HI.C. BnceHOBal, K.Bb. Kammnal
"Munosanusisik Eypasusuieik yHuBepcuret, Kasakcran

Kaciou kp13merTeri kyiisenic. Busnecmenaepin skeke 0achIHbIH ehopMalUsiIaHy Adpeskeci MeH
AeMaJbICHIHBIH 03apa 6aiinanbicsl (IIaBjoaap K.IMIaFbIH 5KOHe 0PTAa OM3HEC MbICAJIbIH/A)

Maxkamaga KocimkepiiepAiH Jkeke OachIHOAaFel KociOMm IeOpMAanMsICHIHBIH alIbH-aly Macelneci
KapacTHIPBUTFaH. Op aJaMHBIH eMipiH/Ie KociOM KbI3MET MaHBI3IBI OPBIH ajansl. MaMaHIBIKTE TaHAAY KOHE ic-
OpeKeTTiH 31 amaMHBIH jKeKe OacBHIHBIH OJIaH opi JaMyBIHA dcep eTeli, aJaMHBIH MiHe3-KYJIKbIHA JKOHE OHBIH
emip caintheiHa ocep eTeni. COHBIMEH KaTap, MaMaHIBIKTBIH ocepi OH 1a, Tepic Te 6onybl MyMmkiH. Keiine Oy
acep KociOm KBI3METTI JKy3ere achlpaThlH ajJaMfa KaTbICThl JECTPYKTHBTI Oonybl MyMKiH. Ilanaemusinan
TybIHAaraH >kahaHIBIK SKOHOMHUKAJBIK JNaFAapbICTBIH Kasipri karmaiblHIa OW3HEC KYpbUIBIMIAPBIHBIH
OKUI/IepiHe JKOFapbl KociOM NalbIHABIK KaHa €MeC, COHBIMEH KaTap TYPaKThl MOPAJIbABIK-TICUXOJIOT USIIBIK
KacueTTep KaxkeT. KasbInThl )KYMBIC KYHI, aKIapaTThIH YJIKEH jKOHE YHEMI ©3repill OTHIPaThIH aFbIMbI, KONITETCH
ajlaMIapMeH YHeMi OaiinaHpicTa OOJy, NCHXHMKAJBIK JKOHE (DM3MKAJBIK KYIITEpAl TONBIK KAJIbIHA KENTipy
KaXETTUTr JeHeHiH (YHKIHOHANABI pe3epBTEpiH OJIAPIABIH TOJBIK CApKBUTYybIHA JEHiH TeMEHIeTe.Il.
Co3puIMansl KYH3eTiCIICHXUKAIBIK TaHBIMABIK MPOIlecTepre FaHa eMec, COHBIMEH Oipre 3MOIMOHAJIBI-CPiKTIK
cayiara, ICUXUKAJIBIK KYHIEep MEH jKeKe KacHeTTepre Tepic acep eTeli, Oy amamabl SMOIIMOHAIAEI KOHE KociOn
Kyif3elicke, JempeccusFa, IICHXOCOMATHKAJBIK aypylapra okeneni. COHIOBIKTAH KOCIMKepiepHaiH jkeke OachiH
nedopManusiay TaKeIPHIOBI OYTiHTI KYHI ©T€ ©3€KTi.

MakcaTbl - KociOM KbI3METTEerl Kyif3elic »armaibiH Tajjay, OM3HECMEHIEP TYJIFAChIHBIH JEMallbIChl
MeH gedopmartus JopekeciHiy e3apa OaitnanpichiH anry ([1aBnogap K. MIaFbIH JKOHE OpTa OM3HEC MBICAIIBIH/IA).
3epTTeyniH AMIMPUKAIBIK Oa3achblHAa IKBIHBICHI OolbIHIIA TeHecTipinred I[laBmogap KajachblHIarsl opTa
OusHecTiH oxinaepiHiy imiHeH 40 anaM KateicThl. PecrioHAeHTTEp 3epTTeyre o3 epikTepiMeH KaThicThl. llarbin
JKOHE OpTa OW3HEC OKUINEpIiHIH [eMalbiC epeKIIeNIKTepiH 3epTTey YIIiH 0i3 OapJiblK PEeCcIOHICHTTEpPMEH
cayallHaMa JXOHE CTaHJapTTayiFaH cyx0at xyprizaik. CayamHama MeH cyx0aT CypakTapblH aBTOP KypacThIpFaH
JKoHE OM3HEC OKUIIEepIHIH JeMally epeKIIeTiKTepi MEeH OJapIbIH IeMallyFa KaThIHACHIH 3epTTeyre OarbITTalFaH.
Cyx0at 6apBICBIHAA KOCITKEPIIePIiH MiHEe3-KYIKBIH OaKbUIay HOTIDKENEP1 e TipKeIIi.

Tyiiiazai ce3mep: Kocimkep, OHIIPICTIK KYH3eIic, TYIFaHBIH I1e(OpMAIIHsCHL.

O.1. Fonomcmlal*, JL.A. CeMeHOBal, HI.C.BnceHOBal, )K.B.Kam:mnal
YuuoBamonHbIi EBpazuiickuii yausepcureT, Kazaxcran

Ctpecc B npodeccnoHaIbHOIl 1esiTe1bHOCTH. B3anMocBs3b 0T/AbIXa M cTeneHH JedopMalui TUYHOCTH
Ou3HecMeHOB (HAa MpUMepe MaJIoro u cpeanero 6usneca r. [laBiaogapa)

B cratee paccmaTpuBaeTcs mpobiieMa MpeaynpexacHus mpodecCHOHAIbHON AedopMaluy JTUIHOCTH
Om3HeCMeHOB.B JKU3HU Ka)XIIOT0 YelOBeKa 3HAYMTEIFHOE MECTO 3aHHMAaeT MpodeccHoHaIbHAS ACATEIbHOCTS.
Bri6op mpodeccnn u cama IesATEIbHOCTH BIHSIET Ha JalbHEHIee pa3BUTHE JIMYHOCTH YEJIOBEKa, OKA3bIBACT
BIHMSHHC Ha TOBEJCHHE 4YeJOBeKa M o0pa3 ero >ku3HH. [Ipw 3TOoM BimsHHE MpOopecCHH MOXKET OBITh Kak
MO3UTUBHBIM, TaK U HEraTUBHBIM. [10po# 3TO BIHAHHE MOXKET HOCUTh JECTPYKTUBHBIM XapaKTep MO OTHOLICHUIO
K YeNOBEKY, BBIMOJHSIIOMEMY MPO(PECCHOHANBHYIO NEATCIFHOCTh. B COBpPEMEHHBIX YCIOBHSAX TIIOOATBHOTO
SKOHOMHYECKOTO KPU3HCa, BEI3BAHHOTO ITaHACMUEH, IPEICTABUTEISIM OM3HEC CTPYKTYP HEOOXOAUMBI HE TOJIBEKO
BBICOKAasA HpO(beCCI/IOHaHBHaH IIOATrOTOBJICHHOCTb, HO H yCTOfI‘IHBLIe MOPAJIbHO-TICUXOJIOTUYCCKHUE KadeCTBA.
HenopMupoBaHHbIi pabo4yuii 1eHb, OOJBIION M MOCTOSHHO MEHSIOUIMICS MOTOK MH(POPMAIUH, MOCTOSHHBIN
KOHTAKT ¢ OOJBIINM KOJIHYECTBOM n}oneﬁ, HeO6XOI[I/IMOCTI) MOJIHOM OTAa4Yu IICUXHUYCCKUX U (1)I/ISI/I‘IGCKI/IX CHi
CHHXKAKT (byHKL[I/IOHaHI)HI)Ie PE3CPBLI OpraHu3Ma BIUIOTH A0 UX MOJIHOTO HUCTOILCHUA. XpOHI/I‘-IeCKI/Ie CTPECChI
OKa3bIBAIOT HETATUBHOC BJIMAHHUEC HE TOJBKO Ha TCHUXWUYCCKUC TIO3HABATCIBHBIC TMPONCCChl, HO ©W Ha
SMOIMOHAILHO-BOJICBYI0 C(epy, MCUXUYECKHE COCTOSHUS M CBOWCTBA JIMYHOCTH, NPHBOIS YEIIOBEKa K
SMOIMOHANEHOMY W MPO(QECCHOHATHPHOMY BBITOPAHHUIO, JCMPECCHH, IICHXOCOMATHYECKHM 3a00JIEBAHHSIM.
[Toatomy Tema nedopmManui TMIHOCTH ON3HECMEHOB SBIISICTCS JOCTATOYHO aKTyaTbHOM Ha CETOIHALITHUN JICHB.

Lenb cTaThy — MpOaHATU3UPOBATE COCTOSIHHE CTPECcca B MPOPECCHOHATBHON IEATeTLHOCTH, PACCKPHITH
B3aMMOCBSI3b OTABIXa W CTEIEeHU AedopManuu JTUYHOCTH OHM3HECMEHOB (Ha NpPUMEpPE MallorT0 W CPEIHEro
omsHeca r. [TaBnogapa). DMmupryeckyro 0a3y uccienoBanus coctaBmin 40 mpencTaBuTeNeld cpeqHero Ou3Heca
ropoaa IlaBnogapa, ypaBHEHHBIX MO MOJOBOMY NMPU3HAKY. PecioHAeHThI MPUHUMAIN Y4acCTHE B UCCIIECJOBAHUU
Ha 10OpOBOIBHON OCHOBE. JIJisl M3y4eHHs 0COOCHHOCTEH OT/bIXa MpEeJCTaBUTENeH MaJloro U CpeaHero Ou3Heca
HaMHW TIPOBEACHO AaHKETHPOBAHWE W CTAHAAPTU3UPOBAHHOC HWHTEPBHIO CO BCEMU peCHOH}IeHTaMI/I.BOHpOCI)I
AHKCTBI U MHTEPBBIO COCTABJICHBI aBTOPOM W HaNPAaBJICHbBI Ha HW3Yy4YCHUEC 0co0eHHOCTENR MPOBCACHUA OTAbIXa
MpeACTaBUTENIMI OW3HEca M WX OTHOWIEHHWS K OTABIXy. BO BpeMs HHTEpBBIO Takke (UKCHPOBAIUCH
pe3yNbTaThl HAOIIOIEHNUS 3a TTOBEICHHEM OM3HECMEHOB.

KitroueBbie citoBa:OM3HECMEH, TPOU3BOICTBCHHBIN CTpeCC, Ae(QOopMaIust THIYHOCTH.
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